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Online Exports.. Angel for SMEs
Small & Medium Business Administration (SMBA) is now going all

out to invigorate SME online exports.

Exports are critical to Korea's economy, as the nation lacks

key natural resources. Reflecting the fact that the Korean

economy is export-oriented, exports accounted for 46% of

Korea's GDP in 2009 and played a leading role in Korea

being the fastest among OECD nations to overcome the

global financial crisis. 

SMEs account for about 30% of Korea's total exports, and to

overcome the growth limitations of SMEs, it is imperative that

they advance into global markets. Many SMEs are endeavoring

to leverage exports, but doing business off-line has time-place

limitations. This is the very reason why SMEs have to shift from

off-line export methods to an online export paradigm.

Underscoring the growing importance of online exports, the Korean government

announced a program to promote online export methods for SMEs on September 1 this year. An expression of the

Korean government's strong resolve to invigorate online exports, the gist of the program included enhancement of

awareness of online exports, cultivation of specialized online export-related manpower, support for start-up of

online export enterprises and coalitions with off-line businesses. 

As SMEs' increased awareness of online exports is the most important initial task, SMBA is looking to promote
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related campaigns jointly with Alibaba Group. 

Through these campaigns, SMBA intends to create a boom for online exports, arrange for SMEs to learn about

exporting online through education and support substantial registrations at  Alibaba's B2B site.

To expand marketing synergy effects through a combination of on-and-off-line activities, SMBA plans to support

SME participation in international exhibitions. It also expects Alibaba Group to provide diverse benefits to Korean

SMEs registered with Alibaba.com and also at Alibaba's 'Net Product Fair,' etc. With Alibaba Group as a bridgehead,

SMBA expects to prepare momentum for Korean SMEs to advance into markets all over the world.  

Through a series of systematic processes encompassing campaigns, education programs, online registration, on-

and-off-line linkage and support for exhibitions, SMBA expects Korean SMEs to achieve good export results. It plans

to identify various success practices of SMEs that have succeeded in online exports, and present awards to them.

The hope is that a Korean SME that has gained self-confidence in online exports can come to Alibaba Group's

Netrepreneur Forum next year as a Korean representative of ‘Global Top 10 Entrepreneurs of the Year.’

Additionally, SMBA intends to pursue future opportunities for the advance of Korean SMEs into China’s domestic

market jointly with Alibaba.com, taking advantage of the rapidly increasing portion of the world market occupied

by China. In 2009, China had already emerged as the world’s No. 1 exporter, and Global Insight also projected

that China would become the world's No. 1 importer by 2016 as well. 

The Korea-China trade scale was only US$6.4 billion in 1992, but increased as much as 22-fold to US$141 billion

in 2009. China is also a very important market for Korea to the extent that its export scale to China, US$49.8 bil-

lion, accounts for 25% of the nation's total exports.

Despite an excellent Internet infrastructure and utilization of the Internet for diverse activities, the level of Korean
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SMEs' exports utilizing online systems is quite low, in reality. 

According to market research company Synovate, buyers around the world are conducting priority online search-

es utilizing global B2B sites like Alibaba.com as methods for identifying transaction partners and sourcing products.

Compared with these heavy users, Korean SMEs' awareness and utilization of online exports is low, to the extent

that a majority do not yet even know about the existence of global online shopping malls.  

Korea as a Kingpin in the IT World

Korea is a strong IT nation. In terms of  the  number of optical subscribers per 100 persons, Korea ranks 1st in the

world (OECD, broadband portal, Dec. 2008) and also ranks 1st in the supply rate of the Internet to households. In

the ICT Development Index (ITU, March 2009), an important yardstick to judge a nation's development level and

the information gap between nations comprehensively, Korea ranks 2nd. 

In addition to these measures, most drivers in Korea are utilizing car navigation systems that are updatable any-

time via the Internet, students receive lectures through videos on PMPs while on the move, and pizzas ordered via

the Internet are delivered within 30 minutes. Today, the Internet and mobile devices are being applied conveniently

in all aspects of daily life.

Government's Role: Electronic Government

To realize electronic government to better serve its citizens, Korea enacted the Framework Act on

Informationization Promotion in 1995, Electronic Government Act in 2001, etc. After establishing the G4C system

to enable online processing of several hundred kinds of civil petitions related to citizen services, real estate, automo-

biles, enterprises, taxes, etc., the Korean government also established a G2B system enabling the processing of ten-

ders, contracts, payments, etc. for public organizations online. With the introduction of D-brain, which helps man-



age national fiscal administration, Korea realized an efficient electronic government. As a result, Korea ranked 1st in

the electronic government index among about 190 member nations evaluated by the United Nations (2010).

Government's  Role: Invigorate Private e-Commerce

Korea has also pursued infrastructure establishment and the spread of electronic commerce in the private sector

after enactment of the Framework Act on Electronic Commerce in 1999, Electronic Trade Facilitation Act in 2005

and Electronic Financial Transaction Act in 2006. Sales via the Internet in Korea posted nearly two-fold growth,

increasing from about 15 trillion won in 2002 to about 28 trillion won in 2008 (Korea Association of Information

and Telecommunication Promotion, March 2009). Meanwhile, Internet banking utilization reaches 22 million cases

on daily average (Bank of Korea, Internet Banking Service Utilization Status in 2008, March 2009). In other words,

employees responsible for funds at SMEs in Korea can receive and make payments without having to leave the

office or wait at bank windows.

SMBA Communistration Bred from the Internet

SMBA has exerted significant efforts in improving communication with SMEs utilizing the Internet and mobile

devices. Consequently, it provides diverse information online through ‘BizInfo,’ enabling interested parties to view

the Korean government’s numerous SME policies at a glance; a business information system where anyone can find

information on business rights at the time of start-up; a public purchase information network that provides tender

information; a home start-up system giving access to documents required for start-up online, etc.  

Furthermore, SMBA provides SME policy information, tender information and start-up information, in particular, via

smartphones. The so-called 'Gieup Maeul: Corporate Village (Bizinfo),' an SMBA smartphone app, is popular among

SMEs to the extent of ranking 25th among 3,884 apps in the I-phone business category. SMBA offers all of these ser-

vices so that SMEs can manage business activities in the most convenient and efficient environment possible.  

6 _ Small and Medium Business Administration (SMBA)



Online Exports.. Angel for SMEs

Click "Challenge for New Opportunities"



Small and Medium Business Administration (SMBA)


