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O IH O Al E1A]
T ALL T 21 & 1
od =
= (Net Revenue) (el oi3)
'05 '04 YoY ‘05 QoQ ‘05 ‘04 YoY
3Q 3Q St 2Q =7t |30 %M 305X =zt
FHEFH 955 882 8.3% 851 | 12.2% 2,621 2,494 5.1%
AlZEZ 1 1,001 916 9.3% 898 | 11.5% | 2,756 2,594 6.2%
X|F=S|AF| 1,497 ) 1,433 45% | 1,425 51% | 4,218 4,099 2.9%
% A| (F)ET A 0l 52 B2} 7 Folof 2u|xivtet HE kel A7} visix| Bk, 4u|xiItet HHE 7} X0 2 ofeh ot 28,
(049>1Q: 53219, 2Q: 52919, 3Q: 5821 ¥, 3Q'F=: 163212 /051> 1Q: 5219, 2Q: 5521 ¢, 3Q: 62212, 3Q+N: 1692 &)
A7) (F)B D2 N B0l A0| 2 S CIahet £7| BT Ak o 5943} Zof
2 2 0|2 & (Operating Profit Margin)
‘05 '04 YoY ‘05 QoQ ‘05 ‘04 YoY
3Q 3Q =2t 20Q =7t |3Q 5™ | 3Q &+X =7t
F=FH| 7.1% 5.3% 1.8% 0.9% 6.2% 4.2% 6.7% -2.5%
AMEZEEHZ | 105% | 8.2% 2.3% 3.6% 6.9% 6.8% 9.1% -2.3%
XT3 A | 8.3% 6.1% 2.2% 3.1% SWA) 5.1% 6.9% -1.8%
¥ YoY, QoQ B2 Aol E2| percentage point 34



=2 MFHE &4 S4(=E X2l AD
-LL W — —_— -1 =
O =
= (Net Revenue) (hl: o18l)
'05 '04 YoY '05 QoQ '05 ‘04 YoY
3Q 3Q S 2Q S 3Q &5 3Q +5 S
E2=5 66 72 -8.3% 69 -4.3% 192 210 -8.6%
Z22 USA| U$1.1EHBHJus1.384B  -18.9% n/a nfa | U$8.3HEH] u$s8.298Bt 04%
ECMD 256 228 12.3% 276 -71.2% 751 678 10.8%
ZEMA 323 320 0.9% 343 -5.8% 935 943 -0.8%
kL 5t 1 Wildwood Natural Foods= PMO WildwoodZ AtH & B4 819 & > ofof| w2} 25 USA2| 054
QFAEAMI QAN T 27| =el). old w2l 05 24 A2 051 3Qoll 7| X =l 054 7 St

SA7} 2005.8% =0of| AAHE ] E Wildwood Natural Foodsol &

E28U
3QAIE S 78 AE T v =9 00f 051 3Q FAIAIE 2 1-78 A AR (04 3
AXnd|wIt E715H7| W20l n/aZ 7| M5t =
0|2 =(Operating Profit Margin)
'05 '04 YoY '05 QoQ '05 '04 YoY
3Q clo) =2 2Q =2 |305E|30xE =%
zool==| 40% | 13.1% -9.1% | 87% | -4.7% | 49% | 152% -10.3%
Z02 USA| -16.4% | -4.7% -11.7% n/a n/a -46% | -6.2%  1.6%
ECMD 50% | 1.1% 3.9% | 7.8% | -28% | 51% | 2.8%  2.3%
ZcHA | 08% | 06%  02% | -22% | 3.0% | -1.2% | 0.7%  -1.9%
s7tol

Z42 dHol2E2| percentage point 3
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'053Q (%) '043Q YoY3Z| '052Q | QoQ 5 |'0530Q F+A&] '043Q +& YooY SH
386 343  12.5% 346 | 11.6% 1,058 994  6.4%
210 194  8.2% 198 6.1% 585 567  3.2%
177 157  12.7% 162 9.3% 501 444  12.8%
101 93  8.6% 71| 42.3% 246 226  8.8%
127 129  -1.6% 121 5.0% 366 363 0.8%

1,001 916  9.3% 898 | 11.5% 2,756 2594  6.2%
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M|=1ud ofoqp[ol
A= OoHdVIim
(Hel: oA
'05 '04 YoY ‘05 @]e]@) '05 '04 YoY
(o) (o) (0} 0, (0)
50 ] 30 O =] 0 | % =g sorm 0 [sorm OO =4
| — i —
I 49 8 2.3% 10.4% 9| 26% 10.1% 87 8.2% 84 85% -0.2%
o T 1T 11
HF
m Y EAES 3 10 52% -3.7% 31-15% 2.9% -6 -1.0% 23 41% -5.1%
L2/
HA & 27 24 15.3% 0.0% 13| 8.0% 7.2% 55 11.0% 67 15.1% -4.1%
HEtF
vARNE S
S| = 6 10 10.8% -4.8% | -0.05|-0.1% 6.0% 5 2.0% 17 75% -5.5%
[=Iin
FLAR
FEAA
C| X == 20 23 17.8% -2.1% 141 11.6% 4.2% 46 12.6% 44 12.1% 0.4%
7| E}
A 105 75 82% 2.3% 33| 3.6% 6.9% 187 6.8% 235 9.1% -2.3%
¥ YoY, QoQ &= 20| E2| percentage point 54
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Gross Revenue (GR) 256,616 270,477
Trading Expense (TE) 7,171 8,412
% of NR 2.9% 3.2%
Net Revenue (NR) 249,445 262,066
COGS 159,558 165,386
% of NR 64.0% 63.1%
Gross Margin 89,887 96,679
% of NR 36.0% 36.9%
Marketing Expense (ME) 29,872 39,806
% of NR 12.0% 15.2%
Transportation Expense 13,435 13,320
% of NR 5.4% 5.1%
Fixed Expense (FE) 29,806 32,500
% of NR 11.9% 12.4%
Operating Profit (OP) 16,774 11,053
% of NR 6.7% 4.2%
L elr+&H| S 2,814 7,024
Net Income Before Tax 19,588 18,077
Tax 3,745 3,324
Net Income 15,843 14,753
% of NR 6.4% 5.6%
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Gross Revenue (GR) 266,575 283,983 94,026 103,132
Trading Expense (TE) 7,169 8,412 2,405 3,026
% of NR 2.7% 3.0% 2.6% 2.9%
Net Revenue (NR) 259,406 275,571 91,621 100,105
COGS 152,744 159,817 52,828 56,272
% of NR 58.9% 58.0% 57.7% 56.2%
Gross Margin 106,662 115,754 38,793 43,833
% of NR 41.1% 42.0% 42.3% 43.8%

Marketing Expense (ME) 30,131 39,505 13,619 13,716
% of NR 11.6% 14.3% 14.9% 13.7%

Transportation Expense 21,721 24,659 7,439 8,633
% of NR 8.4% 8.9% 8.1% 8.6%

Fixed Expense (FE) 31,214 32,874 10,199 11,015
% of NR 12.0% 11.9% 11.1% 11.0%
Operating Profit (OP) 23,595 18,715 7,536 10,469
% of NR 9.1% 6.8% 8.2% 10.5%
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044 3Q +H 054 3Q X
HESY =x  ZEEEAL XA =8 | Consol || mEsfe 55 JlElEEA XS4 =8 | Consol.

Gross Revenue (GR) 256,616 21,393 56,865 212,343 129,004 | 418,123 || 270,477 20,423 63,637 214,267 136,564 | 432,241
Trading Expense (TE) 7,171 384 0 663 o| 8218|| 8412 1,197 0 869 0| 10,477
% of NR 2.9% 18%  0.0%  03%  0.0%| 20%]| 32%  62%  00% _ 04%  0.0%| 2.5%
Net Revenue (NR) 249,445 21,009 56,865 211,680 129,094 | 409,905 || 262,066 19,226 63,637 213,399 136,564 | 421,764
COGS 159,558 13,330 50,629 165,729 110,286 | 278,960 || 165,386 13,230 57,468 165,164 117,600 | 283,649
% of NR 64.0%  63.4%  89.0%  783%  854% | 681%|| 631%  68.8%  90.3%  77.4% _ 86.1% | 67.3%
Gross Margin 89,887 7,679 6236 45951 18,808 | 130,945|| 96,679 5995 6,169 48234 18,964 | 138,114
% of NR 36.0% 366% 11.0% 217%  146% | 31.9%( 36.9% 312%  97% 226% 13.9%| 32.7%

Marketing Expense (ME) | 29,872 2,509 80 377 28 | 32,810( 39,806 2,286 64 412 34| 42,534
% of NR 12.0% 11.9%  01%  02%  0.0%| 8.0%| 152% 119%  01%  02%  0.0%| 10.1%

Transportation Expense 13,435 617 1,979 181136 17,263 | 16,904|| 13,320 804 2,285 19,463 18,000 | 17,872
% of NR 54%  29%  35%  86% 134% | 41%|| 51%  42% 3.6%  91%  132%| 4.2%

Fixed Expense (FE) 20,806 1,354 1406 22,634 2,313 | 52,887| 32,500 1,974 718 22,668 1,734 | 56,127
% of NR 11.9%  64%  25%  10.7% 1.8% | 12.9%|| 12.4%  10.3% 1.1% _ 10.6% 1.3% | 13.3%
Operating Profit (OP) 16,774 3,199 2,771 4,804 -796 | 28,344 11,053 932 3,101 5,692 -804 | 21,582
% of NR 6.7%  152%  4.9%  23%  -06%| 6.9%| 42% = 48% = 49%  27%  -06%| 51%
Helo|folgH| 2 2,814 133 73 -2,360 5716 | -5202|| 7,024 90 217 671 6,537 | 1,031
Net Income Before Tax 19,588 3,332 2,698 2444 4,920 | 23,142[[ 18,077 1,022 2,885 6,363 5,733 | 22,613
Tax 3,745 901 1,284 1278 7,208| 3,324 229 725 2,052 6,330
Net Income 15,843 2431 1,414 1,166 4,920 | 15,934|| 14,753 792 2,160 4,311 5733 | 16,283
% of NR 64% 116%  25%  0.6%  3.8%| 3.9%|| 56%  41% 34%  2.0%  42%| 3.9%
QIEFEF X E() 277 277 48 48
AL | A0l 15,843 2431 1,414 889 4,920 | 15657| 14,753 792 2,160 4,263 5,733 | 16,235
% of NR 64% 116%  25%  04%  3.8%| 38%|| 56%  4.1% 34%  2.0%  42%| 3.8%
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RELHA =5 7| EFEEEAL K5 At =3 Consol. BAEEH == 7| EFEStAL NN =7 Consol.

Gross Revenue (GR) 90,597 7,374 15,002 72,638 39,487 |146,124 || 98,518 7,022 24,897 71,438 48,677 |153,198
Trading Expense (TE) 2,406 134 0 293 0 2,833 3,026 401 0 115 0 3,543
% of NR 2.7% 1.9% 0.0% 0.4% 0.0% 2.0% 3.2% 6.1% 0.0% 0.2% 0.0% 2.4%
Net Revenue (NR) 88,191 7,240 15,002 72,345 39,487 |143,291 |[ 95,492 6,621 24,897 71,322 48,677 |149,656
COGS 54,977 4,685 12,966 56,107 32,411 | 96,324 || 59,736 4,760 21,220 54,794 42,517 | 97,993
% of NR 62.3% 64.7% 86.4% 77.6% 82.1% 67.2% 62.6% 71.9% 85.2% 76.8% 87.3% 65.5%
Gross Margin 33,214 2,555 2,036 16,238 7,076 | 46,967 || 35,756 1,861 3,677 16,528 6,160 | 51,662
% of NR 37.7% 35.3% 13.6% 22.4% 17.9% 32.8% 37.4% 28.1% 14.8% 23.2% 12.7% 34.5%
Marketing Expense (ME) | 13,731 960 38 108 0 | 14,837 || 13,861 957 24 41 9 | 14,474
% of NR 15.6% 13.3% 0.3% 0.1% 0.0% 10.4% 14.5% 8.4% 0.1% 0.1% 0.0% 9.7%
Transportation Expense 4,962 222 509 6,422 6,201 5,914 4,147 335 774 6,613 5,740 6,129
% of NR 5.6% 3.1% 3.4% 8.9% 15.7% 4.1% 4.3% 5.1% 3.1% 9.3% 11.8% 4.1%
Fixed Expense (FE) 9,879 425 292 8,056 1,139 | 17,513 || 10,961 703 178 7,404 650 | 18,596
% of NR 11.2% 5.9% 1.9% 11.1% 2.9% 12.2% 11.5% 10.6% 0.7% 10.4% 1.3% 12.4%
Operating Profit (OP) 4,642 948 1,197 1,652 AL 8,703 6,787 266 2,701 2,470 -239 | 12,463
% of NR 5.3% 13.1% 0% 3% -0.7% 6.1% 7.1% 4.0% 10.9% 3.5% -0.5% 8.3%
Ao’ E 695 46 -23 -928 2,025 -2,235 7,357 35 -153 2,897 7,034 3,101
Net Income Before Tax 5,337 994 1,174 724 1,761 6,468 || 14,144 301 2,548 5,367 6,796 | 15,564
Tax 1,492 392 565 473 2,922 2,516 60 582 665 3,823
Net Income 3,845 602 609 251 1,761 3,546 || 11,628 241 1,966 4,702 6,796 | 11,741
% of NR 4.4% 8.3% 4.1% 0.3% 4.5% 2.5% 12.2% 3.6% 7.9% 6.6% 14.0% 7.8%
QEFZE X|E(-) 42 42 459 459
HACD | =2l KRZ) 602 609 209 1,761 3,504 || 11,628 241 1,507 4,702 6,796 | 11,282
% of NR 4.4% 8.3% 4.1% 0.3% 4.5% 2.4% 12.2% 3.6% 6.1% 6.6% 14.0% 7.5%
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044 30 =5 054 3Q ‘=X
Zoo == %(iﬁguﬁﬁ ’ ECMD TEMHA =EFHU=E %(iliﬁuuiﬁ ECMD FEMA
Net Revenue 21,009 8,259 67,777 94,349 19,226 8,292 75,145 93,463
COGS 13,330 6,707 58,969 85,467 13,230 6,408 64,283 85,765
% of NR 63.4% 81.2% 87.0% 90.6% 68.8% 77.3% 85.5% 91.8%
Gross Margin 7,679 1,552 8,808 8,882 5,996 1,885 10,862 7,698
% of NR 36.6% 18.8% 13.0% 9.4% 31.2% 22.7% 14.5% 8.2%
SG&A 4,480 2,282 6,939 8,265 5,063 2,270 7,023 8,780
% of NR 21.3% 27.6% 10.2% 8.8% 26.3% 27.4% 9.3% 9.4%
Operating Profit 3,199 -512 1,869 617 933 -385 3,839 -1,082
% of NR 15.2% -6.2% 2.8% 0.7% 4.9% -4.6% 5.1% -1.2%
* Z22] USAZ} 2005.8 Zoil AHAHE 7 S Wildwood Natural Foodsol 2% 512 T Wildwood Natural Foods= PMO Wildwood 2 Al S #2512 S > olof izt 222l ysAel 054
3QAIE 2 78 A D Bl 9 O0f 051 3Q FA A S 1~78 A AR 2l(04H 3QF A A T} 3QAIN T S| )
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B Zo2l USA ™ _ B Zo2l USA*
ER=E  (¢e:xug) ECMD FEHA ZE2=F (s Hus ECMD TCMHA
Net Revenue 7,240 1,325 22,829 32,016 6,621 1,074 25,576 32,312
COGS 4,685 1,040 20,086 28,994 4.760 920 21,969 29,163
% of NR 64.7% 78.5% 88.0% 90.6% 71.9% 85.7% 85.9% 90.3%
Gross Margin 2,555 285 2,743 3,022 1,861 154 3,607 3,149
% of NR 35.3% 21.5% 12.0% 9.4% 28.1% 14.3% 14.1% 9.7%
SG&RA 1,607 347 2,493 2,833 1,595 331 2,336 2,903
% of NR 22.2% 26.2% 10.9% 8.8% 24 1% 30.8% 9.1% 9.0%
Operating Profit 948 -62 250 189 266 -176 1,271 246
% of NR 13.1% —4.7% 1.1% 0.6% 4.0% -16.4% 5.0% 0.8%

* ZE58 USA7I 2005.88 =0l Xf&kF 2 E Wildwood Natural Foodsdl 2FE 5+ 1 Wildwood Natural Foods= PMO WildwoodZ AFME S B1ZA 5t S > ofof| w2l 27 USA2| 054
3QAN2 7€ ANt HIEE[Rlon] 05 3Q FAEAM 2 1~78 FHAXM(04H 3QF AN} 3QAME ST E).
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