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3) Value-added application services

Value-added application service refers to the provision of telecom service by

leasing telecommunication equipment and facilities from facilities-based opera-

tors. The service includes all services such as telecom, telex, and telecommuni-

cation equipment and facilities leasing except for services notified by the MIC.

Value-added application service sales revenue doubled annually between 1997

and 2002. In 2004, it showed 6.6% year-on-year growth to KRW 2.88 trillion.   

4) Online information processing service

The online information processing service includes online data processing service

and computer time rental service. Since its beginning in 1995, this service steadily

grew until 2002. Sales revenue decreased to KRW 49.8 billion or 25.8% in 2004.

The IT839 strategy aims to introduce new IT services that can trigger invest-

ment in network infrastructure which in turn can nurture development of cut-

ting-edge devices, handsets, and the software and contents industries. The eight

new services are as follows.  

I. WiBro Service

Wireless Broadband service refers to portable Internet service which provides

Internet connectivity at high-transmission speeds at any time and place,

whether a user is on the move or not. WiBro service is emerging as a next-gen-

eration growth engine in the telecommunications market given market satura-

tion of the fixed and wireless telephone and broadband Internet markets. The

government announced details in September 2004 on the licensing of operators

including the timing of licensing, the number of operators, frequency allocation

price, and usage period. In January 2005, three operators (KT, SK Telecom,

Hanaro Telecom) were selected after policy deliberations. With licensing condi-

tions confirmed, the business licenses were issued in March 2005. The govern-

ment also plans to set up a “WiBro Project Committee” comprising of WiBro
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The early promotion of

DMB service is expect-

ed to lead the growth of

digital broadcasting

devices and contents

industry, as well as

satisfy the public's

desire for access to

information.

II. DMB Service

Digital Multimedia Broadcasting (DMB) service is a mobile multimedia broad-

casting service that provides high-quality audio and video services through

portable or in-vehicle handsets. The service enables CD-quality sound and data

services, as well as high-definition mobile TV broadcasting on a maximum

seven-inch screen. With the selection of six terrestrial operators in March 2005,

the service will begin in metropolitan areas in the first half of 2005 and expand

nationally by 2006. 

In 2005, core components and interactive multimedia technologies will be

developed to introduce two-way service over telecommunications networks in

2006. The Korean terrestrial DMB service standard was adopted as an interna-

tional standard in 2004. It serves as an opportunity for Korea to become a leader

in expanding terrestrial DMB service in the global telecom market. 

The early promotion of the DMB industry is projected to create KRW 11.4 tril-

lion in production-inducing effects and KRW 3.7 trillion of value added effect

to the Korean economy by 2010. The new mobile multimedia broadcasting ser-

vice will lead to the growth of digital broadcasting devices and the contents

industry and will satisfy the public’s desire for accessing information. 

III. Home Network Service

The Home Network Service refers to a series of future services for the home,

which include consumer electronics control, interactive DTV, VOD, remote

healthcare and e-learning. The Home Network Service is expected to create

new demand by linkage industries since the services involve telecommunica-

tions, broadcasting, construction, and home appliances. To develop future

home network service models, a pilot project will be launched in cooperation

with service providers, manufacturers and construction companies. A trial ser-

vice will be provided to 1,300 houses and will expand to two million homes by

2005, and 10 million homes or 60% of total households by 2007. In addition,

the government plans to support long-term financing for the deployment of

home network infrastructure to spur the spread of home networks in the pri-
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service-related experts to identify possible technical and managerial difficulties

in advance and resolve them through joint actions. Doing so will help complete

the development of the WiBro commercial system and associated terminals, and

help keep launch trial services by operators on track before the commercial ser-

vice begins in 2006.

The introduction of WiBro commercial service in 2006 is expected to contribute

KRW 22.7 trillion to the Korean economy by 2010. The service will provide

high-speed wireless Internet access at an affordable price, enhance consumer

convenience and bring in various application services.

[Figure 4-8] New Wireless Internet Service




